
Why Corporate Teams Hire a Film 
Production Company in Dubai 
Plenty of companies start out trying to handle video internally, using whichever staff member 
happens to own a decent camera, before realizing how much time and quality that approach 
actually costs. That realization is usually what pushes a marketing team to bring film production 
company in dubai in instead of continuing to patch together content on their own. Here's what 
actually changes once that decision gets made, and how to know if your team has reached that 
point. 

The Hidden Cost of DIY Corporate Video 
Filming a video in-house looks cheap on paper because there's no invoice for a production 
crew, but the real cost usually shows up in staff hours, reshoots, and a finished product that 
doesn't quite land the way leadership hoped. A marketing coordinator spending three days 
learning basic lighting and editing to produce a five-minute internal video is rarely a good use of 
their time compared to their actual job. This is often the tipping point where a company starts 
comparing an external film productions company in Dubai against building out a corporate video 
production house internally, and the math frequently favors outsourcing for anything beyond 
occasional, low-stakes content. 

What an External Studio Brings That's Hard to Replicate 
In-House 
A good film productions company in Dubai brings more than equipment — it brings a director 
who knows how to extract a usable answer from a nervous executive during an interview, an 
editor who can find the actual story buried in forty minutes of raw footage, and a sound engineer 
who ensures the final video doesn't have the flat, echoey audio that gives away amateur 
production instantly. These are specialized skills that take years to develop, and building them 
internally as a one-person corporate video production house rarely makes financial sense 
unless a company is producing video content constantly, at genuine scale. 

When Building an Internal Corporate Video Production 
House Actually Makes Sense 
There is a point where the math flips. Companies producing several videos a month — training 
content, internal comms, recurring social series — sometimes reach a volume where a 
dedicated corporate video production house internally becomes cheaper than repeatedly hiring 
outside. This usually only pays off once a company is producing enough content that a full-time 
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videographer and editor are genuinely busy year-round, rather than sitting idle between 
occasional projects. Below that threshold, a corporate video production house built in-house 
tends to sit underused, with the same per-video cost ending up higher than simply booking an 
external studio as needed. 

How to Brief an External Studio So the Result Actually 
Matches Brand Voice 
One legitimate worry companies have about outsourcing is losing control over tone and brand 
voice. This is almost always solved with a clear brand brief upfront — a one-page document 
covering tone, language do's and don'ts, and two or three reference videos the studio should 
aim to match stylistically. Studios that ask for this kind of brief before quoting are usually the 
ones that end up delivering something closer to what leadership actually pictured on the first 
cut, which ultimately comes down to how clearly brand storytelling expectations were set before 
a single frame was filmed. 

Making the Right Call for Your Team 
Whether your company should hire a film production company in Dubai for each project or 
invest in a permanent corporate video production house comes down almost entirely to volume 
— how many videos you actually need in a year, not how many you'd like to eventually produce. 
Most companies are better served starting with an external studio and revisiting the in-house 
question once volume genuinely justifies it. Either way, getting a clear brief in place before the 
first shoot will save far more time than debating the org chart question upfront. 

Frequently Asked Questions 
1. Is it cheaper to build an in-house video team or hire an external studio? 
It is less expensive for firms who make less than two or three videos per month to use the 
services of an external studio than it is to hire an internal studio. 

2. How long does it typically take a film production company in Dubai to 
deliver a corporate video? 
It takes four to six weeks to create a typical corporate video from start to finish. 

3. What should be included in a brief to keep brand voice consistent? 
One page brief, with information about tone, language preferences, and two or three sample 
videos, will be enough for an external studio to capture the brand’s voice right from the first time. 

4. Can a company switch from outsourcing to an in-house team later? 
Yes, and many firms do when they produce a consistent number of videos per month. 
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